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REKLAMA WEB2.0
PROSUMENT
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INTERNET MARKETING 3D
BROADBAND
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Cross-aging:
the intersecting of generation










Web2.0 is here

Zrodto: http://www.youtube.com/watch?v=RoWKkI5nA08




PERSON QF THE YEAR

You.

You control the Information Age.
Welcome to vour world.
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Mentos vs Coca-Cola
[original]

Zrodto: http://pl.youtube.com/watch?v=hKoBOMHVBVM




Mentos and WATER-
NOT COKE_STUNNING_ RESULTS

Zrodio: http://iwww.youtube.com/watch?v=v8Xh-JccjUc&NR=1



Web 2.0,

a marketing




NIECHEC DO MAREK




SZABLONOWOSC KONCEPCJI



UTRATA KONTROLI



NISKA JAKOSC TRESCI



CONTENT & COMMUNITY
MANAGEMENT



WEB2.0 TO NIE JEDYNY
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2007+









W wiodacych krajach OECD
20-30% konsumentow
korzysta z taqczy
szerokopasmowych.
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Work is Theatre £
Every Business a Stage

B. JOSEPH PINE II
JAMES H. GILMORE
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http://www.colorshowdown.com

BRUMETTE POINTS HOW 10 FLAT | KEEP MEFGSTED | PASS IT ON BLONDE PQINTS

2cag ] T sl 164E Y
15 El_" cn BRUMNETTES WIN 600 POINTS FOR SECRET EXPERIMENT £4 ] cu E. uin
= 4
" i

THREAT LEVE: L THREAT EVE: HIGH

L e e
AT AR TR 4" EAPAND i IR
BRUMNEITE TEAM BDUST | EECEUIT A BRUNEITE TNy BLONDE TEAM BOUST | RECRUIT A-SLONDE
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ENTER

BRUNETTE BLONDE
VIR IOUMGE i VIP LOUKMGE




http://www.music.coca-cola.com

Zhenge Cauntry

HEAR IT HERE FIRST:
EUROPE'S FRESHEST MUSIC, YOUR WAY.

Get Player

ARTIST LOG-IN

Frail address

Paper Tiger
+» Marvel Hill

| © Mare info
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http://lwww. vodafonejourney.com
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http://www.mercedes-benz.tv

Mercedes-Benz.tv

WEEKLY SHOW

The Career of Lewis Hamilton
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o IR i iotor & Sparte | TiStory & Legends T nnovation Film Overview

v Mercades-Banz in your Country /Region w Film quality + Mewsletter + Legal Notice




Na co nalezy
zwrocic uwage?




POZNAJ I ZROZUM SWOICH
KONSUMENTOW




ODPOWIEDZ NA ICH POTRZEBY
NIE ZAPOMINAJACO
WLASNYCH



OPRACUJ INNOWACYINA
KONCEPCIE



ZAPEWNIJ ATRAKCYINAI
PROFESJONALNA TRESC



WYKORZYSTUJ, A NIE POLEGAJ
NA NARZEDZIACH WEB2.0



ANGAZUJ INTERNAUTOW NA
ROZNE SPOSOBY



DBAJ O PROSTOTE



MADRZE ZARZADZA)
ZASOBAMI



Na zakonczenie




Marketing 360°

VS

Marketing 3D




Dziekuje za
MARKETING uwage.
STRATEGICZNY
FORUM 2007

www.digitalone.pl

o.cygan@digitalone.pl

www.experience-economy.pl


http://www.digitalone.pl/
mailto:o.cygan@digitalone.pl
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